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Previous speakers presented to us some very interesting cases of GIs. Through the specific cases, they also illustrated some deeper and wider realities of more horizontal nature. What I would like to try to do now is to share with you a few thoughts on some of those wider aspects.
In the WTO, we often argue that the world is changing and that consequently the challenge we are facing is to capture these changes and transform them into appropriate common rules. Let's see how the world is changing as far as the GIs are concerned. What are the key aspects that are changing? How are they evolving and what are the main deep trends? And what these changes mean for the rules making of the WTO and other international bodies? 
There is a first strong simple and uncontested reality related to the GIs which concerns the consumer's behaviour in developed countries mainly - but also increasingly worldwide. Consumers clearly and increasingly look in fact for products that they can identify and that they can trust.  We also want to know more about the products that we consume from all possible aspects: ingredients, content, geographical origin, processes of production, etc. At the same time, we all, as consumers, consistently pursue increased diversity.
When discussing this matter I always think of a very old professor of mine, when I was a young student in "La Sorbonne" who used to say that the demand for diversification will shape the future. He wrote a couple of books at the time. He was considered a little eccentric. He was not seen somehow as main stream but he obviously has hit a very important point of what shapes the consumers behaviour in the 21st century. The above-mentioned trends are fundamental. They are not going to change. In fact they will reinforce themselves and will become even more dominant.
These strong orientations also explain, to a very significant extent, what was already said about the average price of GIs products compared with similar products which are not GIs. The price difference is 2.3 times, not 2.3%, but 2.3 times higher for the GIs products compared with similar products that are not GIs. This is certainly a very important starting point that we need to absorb and measure to its right pertinence and value in order to draw the rest of the conclusions that we are trying to draw.
This increase price of GI products translate into opportunities for producers. These opportunities are in fact so important that, as we can see in many cases and we saw in the examples that were just presented to us, they can turn producers of labour intensive commodities into exporters of high quality products. They can provide significant incentives for growth, support employment in local communities and they can greatly contribute to retain or increase added value in local communities. Again, the examples that were presented to us today were very telling in that specific respect too. 
This very strong economic reality explains or motivates also the evolution of the EU regulatory framework. I will be extremely brief because some of you already know a lot and others can find out very easily. The EU regulatory framework is based on two concepts: 
· First, the Protected Designation of Origin, what we call PDO. They are covering products that are entirely produced, processed and prepared in a given geographical area.

· Second, the "Protected Geographical Indications" (PGIs) when at least one of the production stages take place in that area. PDOs cover wines and agriculture and foodstuff products. PGIs also cover spirits. 
PDOs and PGIs are valuable collective intellectual property rights. They protect the name but not the product itself, against any misuse, imitation or evocation and any other practice liable to mislead the consumer. The right to use applies to any operator within the geographical area respecting products specification. Protection is unlimited in time.
One further important aspect which is certainly a new reality and is an expression of a changing world is the fact that the GIs used to be seen as an "old world" (Europe) against "new world" mainly developed countries like US, Australia, New Zealand, etc. This was because of European geographically based names used by European immigrants to these countries and the commercial conflict of interest resulting with European GIs. Such conflicts of course still exist in some cases. However, the overall landscape is changing. We see more and more interest for new GIs from those "new world" countries where producers increasingly recognise the interest of the GI protection. For some of those countries the policy framework evolves quicker than others but the change is profound and clear.
Another important aspect is the fact that the increase of interest and the increase of demand for use of GIs by producers in the EU but also in "new world" countries and also around the developing world comes mainly from small producers and local communities. The reasons are obvious. GIs are much better adapted for protection of small producers and local communities than are trademarks.
In this respect, we also observe the corresponding evolution in the "old" debate between trademarks vs GIs. Indeed branding and exporting of products can be done using trademarks or GIs or a combination of both as in the EU. However, trademarks require significant investments and efforts and tend to favour large commercial players. On the other hand, GIs are available to all, they provide a more adequate protection for small farmers, become an instrument of protection of local communities and they are more and more evidently adapted for use by producers of developing countries.
The fact that the GIs offer real added value in addition to trademarks was already accepted in the 1995 WTO TRIPs Agreement where several articles were dedicated to GIs and also to the TRIPs Article 33.4 and DDA mandate for WTO negotiations on register.
All this brings us to the main dimension of this very important issue today which is the development value of the GIs. This value becomes more and more obvious through the aspects that I mentioned already briefly and were illustrated by the specific examples presented by previous speakers. They include:
· The evolution in favour of the GIs is driven by consumers' behaviour worldwide;

· The specific advantages of GIs compared to trademarks for local communities and small producers;

· The rapidly increasing "success stories" of GIs having a visible and in some cases spectacular impact on:

i) Maintaining values to local communities and to small producers.
ii) Transforming small local producers into high added value exporters particularly in developing countries.

All the above means growth, employments, means development. The value of GIs for development turns around these key aspects for which there is already overwhelming evidence.
This brings us to the challenge for the WTO and the international rules making. Too often historically in the WTO the development dimension of rules' making was expressed through special and differential treatment of developing countries that took the form of exceptions of implementing rules. We need to do better than that and to develop a better approach, eventually along the following lines:

· We need the openness to recognise as appropriate the relevance of some issues for development that are not properly captured up to now;
· We need to make sure that these important for development aspects are properly reflected in the evolution of rules of WTO or WIPO or other international bodies;
· We need to create the capacity to implement and develop the ability of developing countries not to avoid these rules but rather to effectively implement them i.e. to effectively create the regulatory framework that can assist their development.

A good example of moving some distance in that direction was last year's Trade Facilitation Agreement. There is no permanent exception of the obligation to implement for developing countries but there is a commitment to implement which is linked to the acquisition of capacity to do so. 
Thus from the EU point of view, there are two main conclusions. 
· First the more we look at the issue of the development potential of GIs particularly for developing countries, the more the GIs win an increasingly central stage. This implies that international rules must be developed and reflect this new reality. In the WTO, GIs must be part of the overall economic and political balance of the agricultural negotiations. This includes the register, the extension and the TRIPs/CBD as proposed by the "W52" a coalition of over one hundred WTO members. Stronger, clearer and better targeted international rules are needed that really encourage the development potential of the GIs and,
· Second, the EU and its Member States will continue to outreach and share the positive experience on the GIs globally and we will continue to assist in any way we can the developing countries to build the capacity required and the regulatory framework they need in order to increase the real production potential that proper protection of GIs can offer them.
Thank you.
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